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“REGIONAL” FOOD — A CONTRIBUTION TO
SUSTAINABLE NUTRITION OR MARKETING
STRATEGY?
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Subjects today:

- Consumer associations in Germany: range of tasks
Consumer association Verbraucherzentrale Berlin e. V.

- Regional Food

- Consumers™ expectations

- Relevant food law — labelling -

- Overview of ,,regional® labels

- Examples from our market study
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Hamburg - 2 =
o semen . " « 16 consumer associations in Germany:
- , one in each federal state
2 e * Various consumer advice centers
o0 .....0.. ® . * .!_. - .'.
e Fo o ol SR .'.'““;"'“ s ., * Maingoal: protect and advise german
PR N AT e e customers
" e o * Non-profit and non-governmental
. *te iy organisation
Te=n S - o
e  Inform customers about their rights
e . and give legal aid (out of court)
- X be ) « Independent and neutral in terms of
. . ° providors/contractors
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Insurances,
pension...

ve?hréucherzentrale
Becterr

Food and Nutrition
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Where you can find us...

Hardenbergplatz
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SUPER.MARKT

| MONTAGS 20:15 UHR

SUPER.AKTUELL SUPER.SENDUNG SUPER.THEMEN

LEBENSMITTEL MIT
REGIONALANGABEN -
VERWIRRSPIEL ODER
WICHTIGE EINKAUFSHILFE?

SUPER.MARKT

E 0147
Bild: imago|Nietof!

Mo 18.09.2017 | 20:15 | SUPER.MARKT
Stell Dir vor, es ist Alkehol drin und Du weift es nicht

In Lebensmitteln steckt Gfter Alkohol als man denkt
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Consumers’ expectations

-trust in local producers

- want to strengthen local economy and safe local jobs
- short transport routes, protection of climate and environment

- fresh and ripe food, low pesticides
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Consumer panel

Importance of the region

If you buy food, how important is the regional origin foryou?

really important 34%
important 41%
less important 19%
not important at all 5%
| don’t know 1%

—> For 3 of 4 consumers, region is important when buying food!

Representative panel of 1122 german consumers, 3rd to 10th of April 2017
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Consumer panel

Transport routes

What do you think is the difference between regional and non-
regional food? Does regional food have short transport routes
and therefore a better environmental balance?

yes 86%
no 9%
| don’t know 5%

verbraucherzentrale
Belie



Consumers’ expectations

What do you think: how many kilometres can lie between place
of production and point of sale that the food can be called

Lregional*?
500 km 6%
200 km 43%
50 km 49%
| don’t know 2%

—> Distance between 50 and 200 km is accepted by most of
the german consumers
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Origin labelling

< Labelling of origin obligatory for

Non-processed fruits and vegetables (with exceptions)
eggs (stamp)

beef (non-processed)

Fishing zones

honey

Native olive oil

Meat from pork, sheep, goat, poultry (non-processed)
Organic food
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Non-processed fish Canned fish
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Regulations for labelling of origin

< General regulations

Declaration of producer, seller or packer

—> no conclusion to be drawn about origin of ingredients or
place of production

Prohibition of fraud/ misleading

—> declaration of origin, if otherwise misleading about origin
possible

- origin of ,,main ingredient®, if it differs with the remaining
ingredients
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Regional labelling

< Term ,,regional® not defined/ protected

< Same appliesto
w2heimisch®, ,,aus der Heimat*, ,,aus der Region®, ,,von hier®,
,nah®, ,aus der Nahe* etc.
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Regional?
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Regional labelling

< Certification marks of the federal states
< Protected geographical information (EU)

< Regional window
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Regional certification marks
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Protected geographical information/ EU

Protected description of origin (g.U.)

Corresponding foods have been produced, processed and
manufactured in a limited geographical area with a
recognised and stipulated procedure

(e.g.: Emmental from Allgéu, Feta)

Protected geographical statement (g.g.A.)

at least one of the production stages - production,
processing or manufacture — has taken place in the region
of origin (e.g.: Blackforest ham, Spreewalder Gurken)

protected traditional specialty (g.t.S.)
traditional recipe or production; no geographical origin!
(e.g.: Mozzarella)
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Regional labelling / Regional window

fRegionallj

v~ Kartoffeln aus Niedersachsen

v/~ abgepackt in 21394 Stidergellersen

fiRegionalf

v~ Weizenmehl und Eier
aus Baden-Wurttemberg

Neutral gepriift durch: Kontroll GmbH

www.regionalfenster.de

v verarbeitet in
78628 Rottweil

v/ Anteil regionaler Rohstoffe
am Gesamtprodukt = 97%

Neutral gepruft durch: Kontroll GmbH
www.regionalfenster.de
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Market study: Food with regional window

Dissemination differs between states and product categories
More products in southern than northern germany
Low advertising for the regional window

Large regions containing of many states, e.g. ,,South-West“ oder ,,new
states“ (former german democratic republic)

Higher dissemination in mono-products and less processed food

Bavaria and Saxony-Anhalt offer a lot of meat products with regional
window BRegionalf

v~ Kartoffeln aus Niedersachsen
v~ abgepackt in 21394 Siidergellersen

Neutral gepriift durch: Kontroll GmbH
www.regionalfenster.de
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Kirschen gekauft in Ol- Brokkoli gekauft in
Leipzig (SN), verpackt

in Gresse (MV)

denburg (NI), verpackt
in Ingelheim (RP)

475 km , 391 km
Apfel gekauft in Le- Putenbierschinken
bach (5L), verpacktin 1 gekauft in Halle/Saale
Markdorf (BW) A \ (ST), verpackt in Grof-
321 km ~_ héhenrain (BY)

474 km
Bauernbratwurst

gekauft in Frankfurt/
Main (HE), verpacktin
Blumberg (BW)

328 km
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Market study regional window

Roster ohne Darm

gekauft in:

Stendal (Sachsen-Anhalt) bei
Netto Marken-Discount
stammt aus den Regionen:
Sachsen, Sachsen-Anhalt,

Thiiringen, Mecklenburg-Vorpom-

mern und Brandenburg

Kiel
e Rostock
Libeck 2
L s
Hambura g gchwerin
' oStett
Bremen
} =}
: ' Berlin
" & 5 Std. 7 Min. L ®
| 359 km otsdam
Dortmund
o 9
Essen
{ Dresden
Kgi” Erfurt _ o
: 4 5td. 47 Min.
| Frankfurt ﬁm
am Main S _—
i ®Prag
A Mangheim Niirnberg Tsche
@
Karisruhe
' G-Siutég;an
Straltburg '
Miinchen
! REGE
: nﬁ;‘: : sterreich
' ng'ghteﬂstein - ¢
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fiRegionalf

v~ Kartoffeln aus Niedersachsen

Conclusion
regional window

v~ abgepackt in 21394 Sudergellersen

Neutral gepriift durch: Kontroll GmbH
www.regionalfenster.de

- Good choosing aid, but difficult to find

- Large regions offer big scope for providers and only give
vague information

- transparent, but not always from the region

- Proportion of regional ingredients differs
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Other regional advertising
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Eier ,Heimat schmeckt
... Immernah gelegt”
gekauft in Kiel (SH),
verpackt in Lohne (NI)

272 km

Aufschnittplatte

gekauft in:
Hamburg bei Netto
Marken-Discount

Aufschnittplatte ,von Werbung am Produkt:
uns daheim® gekauft Das Beste von uns daheim
Cﬁj , 15: Ha_mhurﬁ. verpackt Kommt aus: Schmolln
.5_ i g in Schmalln (TH) (Thuringen)
M 482KM  prtfernung: 482 km

Bierschinken ,Regio-

nale Spezialitaten” ge-
kauft in Stendal (5T),
verpackt in Chemnitz

281 km

Apfel ,Gutes aus der
Region* gekauftin
Saarbriicken (SL),
verpackt in Alpersta-
edt (TH)

451 km

verbraucherzentrale




Milk and milk products
from Brandenburg!?
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From the heart of Mecklenburg-Western Pomerania??

MILEAM Miiritzer stamm! ous dem Herzen anHe_nhurg—t_:‘prpum Mmerns.

unmlg-wilrziger

Hamb |
h* M@ Miiritz oStettin
¥ i
“r 't ze r Edewecht &) 4 Std. 2 Min.
391 km
JEe—— Berlin
lam Hangover oWalfshurg -
(=]
Braunschweig oMagdeburg
derlande
Dortlénund Leipzig
°  Dresden
Kln Deutschland o
n Frankfurt
am Main
4]
Luxemburg Manréheim' NUTI‘ébEI'Q
. Stutct‘gart
Unter Schutzatmosphdre verpackt. | Strafiburg
Ungeofiner bei +4°C bis +8°C mmdestens haltbar bis:

i
14,005, 17 0305 (fpo)!
1 ABETT7 ED ‘g
|
|

Miiné:hen
Satzburg

&
» Zilfioh PWsterreich
]

Gra
Nach dem Gffnen kiihl lagern und innerhalb /5, DE Liechtenstein o
weniger Tage verbrauchen. Abpackbetrieb s B G

siehe Mindesthaltbarkeitsdatum 7] i
NMV Cmhu A
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Conclusion other regional advertising

» Greenwashing: origin not clear
* Incorrect information for distances and origin

» Justinformation about producer, not ingredients

IT90iC aravica por( Sotweorgm [

cremig-wilrziger

_-Maritzer -
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LEBENSMITTEL MIT
REGIONALANGABEN -
VERWIRRSPIEL ODER
WICHTIGE EINKAUFSHILFE?

Detailed report:

https://www.verbraucherzentrale-berlin.de/media241190A.pdf
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Planet e.: Wie regional sind unsere
Lebensmittel?

planet )|e Wie regional sind unsere Lebensmittel?

"-.

.
- ‘.n. - .
o . b X
P N PPy

pla k‘ - ‘
o € 01:44 | 28:20

ete. ideo verfiigbar bis 31. 00:00
Wie regional sind unsere Lebensmittel? Deutschiand 2017

https://www.zdf.de/dokumentation/planet-e/planet-e-wie-regional-sind-
unsere-lebensmittel-100.html
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Next steps for (political) consumer work

Public relations

draft resolution for the conference of ministers for consumer protection and
agriculture in the different federal states

Political lobbying in lectures, discussions and other rounds

development of material for consumer education at schools
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Tips for buying really regional

Buy at the next farm

Buy at the next farmers market
Buy seasonal

In the supermarket:

» Regional window
* Origin?

Ask, ask, ask!
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See for more informationen

www.verbraucherzentrale-berlin.de/regionale-lebensmittel

www.verbraucherzentrale-berlin.de/media241190A.pdf

www.lebensmittelklarheit.de

www.bzfe.de/inhalt/regionale-lebensmittel-560.html

www.regionalfenster.de

www.marktschwaermer.de
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Questions??
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Thank you very much
for your attention!
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Impressum:

Verbraucherzentrale Berlin e. V.
Hardenbergplatz 2, 10623 Berlin
mail@verbraucherzentrale-berlin.de « www.vz-berlin.de




